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DEPARTMENT  OF  HOUSING  AND 
URBAN  DEVELOPMENT 

[24  CFR  Part  109] 

[Docket  No.  R-79-699] 

Nondiscrimination  in  Fair  Housing 
Advertising;  Proposed  Rulemaking 

agency:  Department  of  Housing  and 
Urban  Development. 

ACTION:  Proposed  rulemaking. 

summary:  This  Department  proposes  to 
reissue  the  Advertising  Guidelines  for 
Fair  Housing  (37  FR  6700,  April  1, 1972), 
with  certain  revisions,  as  regulations. 
This  proposed  regulation  also  takes  into 
account  the  amendment  of  Title  VIII  of 
the  Civil  Rights  Act  of  1968,  (42  U.S.C. 
3601  et  seq.)  prohibiting  discrimination 
on  account  of  sex  in  the  sale,  rental  or 
financing  of  a  dwelling. 

The  regulation  will  establish  speciHc 
guidance  for  newspaper  publishers,  real 
estate  firms,  banks,  building  and  loan 
associations  and  other  individuals,  firms 
or  corporations  concerning- 
nondiscrimination  in  advertising  the 
sale,  rental,  financing  or  other  services 
in  connection  with  residential  real 
estate,  as  provided  in  Section  804(c)  of 
Title  VIII  of  the  Civil  Rights  Act  of  1968. 
dates:  Comments  due:  November  26, 
1979. 

ADDRESSES:  Send  comments  to  Rules 
Docket  Clerk,  Office  of  General  Counsel, 
Clerk,  Room  5218,  Department  of 
Housing  and  Urban  Development,  451 
7th  Street,  SW.,  Washington,  D.C,  20410. 
FOR  FURTHER  INFORMATION  CONTACT. 
Marianne  Freeman.  Special  Assistant, 
Assistant  Secretary  for  Fair  Housing 
and  Equal  Opportunity,  Room  5240, 
Department  of  Housing  and  Urban 
Development,  451  7th  Street  SW., 
Washington,  D.C.  20410,  Telephone: 

(202) 755-7007. 

SUPPLEMENTARY  INFORMATION: 
Background 

Title  VIII  of  the  Civil  Rights  Act  of 
1968,  the  Federal  Fair  Housing  Law,  as 
enacted  April  11, 1968,  prohibited 
discrimination  in  the  provision  of 
brokerage  services  in  the  sale,  rental, 
and  financing  of  housing  on  the  basis  of 
race,  color,  religion,  and  national  origin. 
The  Housing  and  Community 
Development  Act  of  1974,  which  became 
effective  on  August  22, 1974,  (Pub.  L.  93- 
383)  amended  the  provisions  of  Sections 
804,  805,  and  806  of  Title  VIII  of  the  Civil 
Rights  Act  of  1968,  Pub.  L.  90-284  (42 
U.S.C.  3604,  3605,  3606)  by  adding  the 
word  “sex"  after  the  word  “religion"  in 
each  place  it  appeared  in  the  Sections. 


Thus,  as  amended.  Section  804(c)  of 
Title  VIII  of  the  Civil  Rights  Act  of  1968, 
42  U.S.C.  3604(c),  makes  it  unlawful  to 
make,  print,  or  publish,  or  cause  to  be 
made,  printed,  or  published  any  notice, 
statement,  or  advertisement,  with 
respect  to  the  sale  or  rental  of  a 
dwelling  (any  building,  structure,  or 
portion  thereof  which  is  occupied  as,  or 
designed  or  intended  for  occupancy,  as 
a  residence  by  one  or  more  families,  and 
any  vacant  land  which  is  offered  for 
sale  or  lease  for  the  construction  or 
location  thereon  of  any  such  building, 
structure,  or  portion  thereof)  that 
indicates  any  preference,  limitation,  or 
discrimination  based  on  race,  color, 
religion,  sex,  or  national  origin,  or  an 
intention  to  make  any  such  preference, 
limitation,  or  discrimination. 

On  April  1, 1972,  prior  to  the 
amendment  of  Title  VIII,  the  Department 
published  the  Advertising  Guidelines  for 
Fair  Housing  in  order  to  facilitate  and 
promote  compliance  with  Section  804(c). 
The  Guidelines  indicate  graphic  and 
written  expressions  which  are 
appropriate  for  the  preparation, 
publication,  and  general  use  of 
advertising  matter  with  respect  to  the 
sale  or  rental  of  a  dwelling  as  defined 
by  the  Act. 

The  Guidelines  were  issued  for  the 
purpose  of  assisting  all  advertising 
media,  advertising  agencies,  and  all 
other  persons  who  use  advertising  or 
who  make,  print,  or  publish  or  cause  to 
be  made,  printed,  or  published  any 
classified  or  display  advertisement  with 
respect  to  the  sale,  rental,  or  financing 
of  a  dwelling  by  the  owner  or  an  agent, 
in  complying  with  the  requirements  of 
Title  VIII. 

Conformance  with  the  guidelines  is 
considered  in  evaluating  compliance 
with  Title  VIII  in  connection  with 
investigations  by  the  Assistant 
Secretary  for  Fair  Housing  and  Equal 
opportunity  of  advertising  practices  and 
policies  under  the  Title. 

Since  their  issuance,  these  Guidelines 
have  been  integrated  into  the  Fair 
Housing  and  Equal  Opportunity 
requirements  of  the  Department’s 
various  programs.  The  Guidelines  for 
use  of  logo-type  or  slogan  (Paragraph 
C.l  of  the  Guidelines)  are  a  requirement 
of  the  Affirmative  Fair  Housing 
Marketing  (AFHM)  Regulations  Section 
200.620(e)  and  (f).  Affirmative  Fair 
Housing  Marketing  Plans  are  imposed  in 
most  housing  programs  including  the 
FHA  subsidized  and  unsubsidized 
housing  programs,  the  Section  8  New 
Construction  Program — 24  CFR 
880.218(a),  the  Section  8  Substantial 
Rehabilitation  Program — 24  CFR 
881.218(a),  and  the  Housing  Finance  and 
Development  Agency  Program  New 


Construction  and  Substantial 
Rehabilitation  projects  under  Subpart  C 
of  24  CFR  Part  883—24  CFR  883.309(c)(7) 
and  the  Section  515  Rural  Rental 
Program  of  the  Agriculture  Department, 
provided  with  HUD  Section  8  subsidies 
under  the  HUD-Agriculture 
Memorandum  of  Understanding  see  24 
CFR  883.814(a),  approved  by  the 
Farmer’s  Home  Administration. 
Adherence  to  these  Guidelines  is  also  a 
requirement  of  the  HUD-VA 
Nondiscrimination  Certification.  In 
addition,  adherence  to  these  Guidelines 
is  a  requirement  for  participation  in 
HUD’s  voluntary  affirmative  marketing 
agreements  executed  by  the  various 
segments  of  the  housing  industry  and 
the  Department. 

Furthermore,  conciliation  agreements 
entered  into  in  resolution  of  Title  VIII 
complaints  often  include  a  provision 
that  respondents  such  as  owners, 
developers,  and  managers,  of  the 
dwellings  will  conform  to  the 
Advertising  Guidelines.  The  Department 
of  Justice  has  required  adherence  to  the 
Advertising  Guidelines  in  its  consent 
decrees  involving  pattern  or  practice 
suits.  In  addition,  at  the  time  the  Federal 
Financial  Regulatory  Agencies  adopted 
their  Nondiscrimination  Policy 
Statements,  they  incorporated  the  fair 
housing  advertising  principles  in  the 
prohibitions  against  discrimination  in 
lending  practices  by  financial 
institutions  which  are  subject  to  their 
control. 

Summary  of  Proposed  Action 

The  Advertising  Guidelines  for  Fair 
Housing  have  been  considered  as 
providing  substantive  guidance  with 
regard  to  compliance  with  Section  804(c) 
of  Title  VIII  even  though  the  April  1, 

1972  guidelines  were  not  published  as 
rules  and  regulations. 

Based  on  experience  in  administering 
Title  VIII,  and  the  effort  of  other  Federal 
agencies  to  assure  fair  housing,  the 
Department  has  determined  that  the 
Guidelines  should  be  reissued  as 
Regulations  in  order  to  attain  better 
enforcement  and  to  assure  consistency 
in  obtaining  compliance  with  Section 
804(c). 

In  addition,  the  present  guidelines 
were  published  prior  to  enactment  of  the 
Housing  and  Community  Development 
Act  of  1974,  which  amended  Title  VIII  to 
prohibit  discrimination  in  housing  based 
on  sex.  The  amendment  of  the  statute  to 
prohibit  discrimination  on  the  basis  of 
sex  has  necessitated  an  in-depth  review 
of  sex  discrimination  to  develop 
appropriate  revisions  since  the  mere 
addition  of  the  word  “sex"  to  the 
existing  Guidelines  does  not  deal  with 
the  complex  problems  of  sex 
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discrimination  in  the  marketing  of 
housing. 

An  examination  of  fair  housing 
complaints  the  Department  has  received 
disclosed  that  many  cases  alleging 
discrimination  on  the  basis  of  the 
marital  status  of  the  applicant  in  fact 
involved  different  treatment  of  persons 
based  on  sex.  For  example,  a  divorced 
woman  may  be  denied  rental  housing  or 
forced  to  meet  different  rental 
conditions,  whereas  a  divorced  man  in 
the  same  situation  is  accepted  or  given 
favorable  treatment.  Thus,  it  has  been 
Departmental  policy  to  accept  and 
investigate  all  such  complaints  in  order 
to  ascertain  if,  in  fact,  the  disparate 
treatment  accorded  is  actually  based  on 
the  sex  of  the  applicant  and  therefore 
covered  by  the  Fair  Housing  Act. 

The  following  are  examples  of  types 
of  situations  involving  discrimination  on 
the  basis  of  sex: 

1.  Discrimination  Based  on  Sex  in  the 
Financing  of  Housing.  This  may  involve 
refusal  to  finance  housing  for  unmarried 
persons  based  on  sex,  or  a  refusal  to 
consider  in  whole  or  in  part  all  income 
of  persons  obligated  to  pay  in  the 
financing  of  a  dwelling  because  of  the 
sex  of  such  persons. 

2.  Discrimination  Based  on  Sex  in  the 
Rental  of  Housing.  These  complaints 
may  involve  refusal  to  rent  to  unmarried 
persons  of  either  sex  who  may  be 
seeking  a  unit  alone  or  on  a  shared  basis 
with  a  person  of  the  same  or  different 
sex,  or  imposing  different  conditions  for 
rental  on  women  than  those  imposed  on 
men.  Some  of  the  complaints  of 
discrimination  involve  the  denial  of 
units  to  persons  in  certain  occupations 
such  as  airline  stewardesses,  or 
waitresses  (or  the  denial  to  either  sex  in 
student  categories).  Complaints  also 
involve  the  refusal  to  count  or  the 
discounting  of  income  based  on  the  sex 
of  persons  in  determining  eligibility  to 
rent  housing. 

In  view  of  the  problems  discussed,  the 
existing  Guidelines  have  been  reviewed 
and  comprehensive  regulations  are 
proposed  which  would  provide  the 
me^ia  or  marketers  of  housing  with 
specific  information  concerning  ways  to 
avoid  discrimination  on  the  basis  of  sex 
in  advertisements. 

Authority 

The  proposed  Regulations  are  issued 
under  the  Authority  of  Title  VIII  of  the 
Civil  Rights  Act  of  1968  (42  U.S.C.  3601 
et.  seq.). 

Interested  persons  are  invited  to 
comment  on  the  proposed  Regulations 
by  furnishing  such  v^tten  comments, 
data,  and  recommendations  as  they  may 
desire.  All  such  materials  should  be 
filed  with  the  Rules  Docket  Clerk,  Office 


of  General  Counsel,  Room  5218, 
Department  of  Housing  and  Urban 
Development,  451  7th  Street  SW., 
Washington,  D.C.  20410.  Comments 
received  on  or  before  November  26, 

1979,  will  be  considered  before  adoption 
of  the  hnal  Regulations  in  this  matter. 
Copies  of  all  comments  will  be  available 
for  public  inspection  at  the  above 
address  during  regular  business  hours 
both  before  and  after  the  close  of  the 
comment  period. 

A  Hnding  of  Inapplicability  with 
respect  to  environmental  impact  has 
been  prepared  in  accordance  with  HUD 
Procedures  for  Protection  and 
Enhancement  of  Environmental  Quality. 
A  copy  of  the  Finding  is  available  for 
inspection  and  copying  in  the  Office  of 
the  Rules  Docket  Clerk  at  the  above 
address.  This  regulation  has  been 
evaluated  and  has  been  foimd  not  to 
have  major  economic  consequences  for 
the  general  economy  or  for  individual 
industries,  geographic  regions,  or  levels 
of  government. 

Accordingly,  it  is  proposed  to  revise 
Chapter  I  of  Subtitle  B  of  Title  24  to 
include  a  new  Part  109  to  read  as 
follows: 

PART  109— FAIR  HOUSING 
ADVERTISING 

Sec. 

109.5  Policy. 

109.10  Purpose. 

109.15  Definitions. 

109.20  Use  of  Words,  Fhrases,  Sentences 
and  Visual  Aids. 

109.25  Selective  Use  of  Advertising  Media 
and  Content. 

109.30  Fair  Housing  Policies  and  Practices. 

Authorit)r:  Title  VIII,  Civil  Rights  Act  of 
1968  (42  U.S.C.  3601  et  seq.) 

§109.5  Policy. 

It  is  the  policy  of  the  United  States  to 
provide,  within  constitutional 
limitations,  for  fair  housing  throughout 
the  United  States.  The  provisions  of 
Title  VIII  of  the  Civil  Rights  Act  of  1968 
(42  U.S.C.  3601  et  seq.)  make  it  unlawful 
to  discriminate  in  the  sale,  rental,  and 
financing  of  housing,  and  in  the 
provision  of  brokerage  services  on 
account  of  race,  color,  religion,  sex  or 
national  origin.  Section  804(c)  of  Title 
VIII  of  the  Civil  Rights  Act  of  1968, 42 
U.S.C.  3604(c),  as  amended,  makes  it 
unlawful  to  make,  print,  or  publish,  or 
cause  to  be  made,  printed,  or  published 
any  notice,  statement,  or  advertisement, 
with  respect  to  the  sale  or  rental  of  a 
dwelling  that  indicates  any  preference, 
limitation,  or  discrimination  based  on 
race,  color,  religion,  sex  or  national 
origin,  or  an  intention  to  make  such 
preference,  limitation  or  discrimination. 


§  109.10  Purpose. 

These  regulations  are  for  the  purpose 
of  assisting  all  advertising  media, 
advertising  agencies  and  all  other 
persons  who  use  advertising  to  make, 
print,  or  publish  or  cause  to  be  made, 
printed,  or  published  any  classified  or 
display  advertisement  with  respect  to 
the  sale,  rental,  or  financing  of  a 
dwelling  by  owners  or  agents,  in 
compliance  with  the  requirements  of 
Title  VIII.  These  regulations  also 
describe  the  matters  this  Department 
will  review  in  evaluating  compliance 
with  Title  VIII  in  connection  with 
investigations  of  complaints  alleging 
discriminatory  housing  practices 
involving  advertising. 

§109.15  Definitions. 

(a)  “Secretary"  means  the  Secretary  of 
Housing  and  Urban  Development. 

(b)  “Assistant  Secretary  means  the 
Assistant  Secretary  for  Fair  Housing 
and  Equal  Opportunity. 

(c)  “Dwelling"  means  any  building, 
structure,  or  portion  thereof  which  is 
occupied  as,  or  designed  or  intended  for 
occupancy  as,  a  residence  by  one  or 
more  families,  and  any  vacant  land 
which  Is  offered  for  sale  or  lease  for  the 
construction  or  location  thereon  of  any 
such  building,  structure,  or  portion 
thereof. 

(d)  “Family"  includes  a  single 
individual. 

(e)  “Person"  includes  one  or  more 
individuals,  corporations,  partnerships, 
associations,  labor  organizations,  legal 
representatives,  mutual  companies, 
joint-stock  companies,  trusts, 
unincorporated  organizations,  trustees 
in  bankruptcy,  receivers,  and  fiduciaries. 

(f)  “To  rent"  includes  to  lease,  to 
sublease,  to  let  and  otherwise  to  grant 
for  a  consideration  the  right  to  occupy 
premises  not  owned  by  the  occupant. 

(g)  “Discriminatory  housing  practice" 
means  an  act  that  is  unlawful  under 
Section  804,  805,  or  806  of  Title  VUI  of 
the  Civil  Rights  Act  of  1968. 

§  109.20  Um  of  words,  phrases, 
sentences,  and  visual  aids. 

The  following  words,  phrases, 
symbols,  and  forms  typify  those  most 
often  used  in  residential  real  estate 
advertising  to  convey  either  overt  or 
tacit  discriminatory  intent.  Their  use 
should,  therefore,  be  avoided  in  order  to 
eliminate  their  discriminatory  effect.  In 
considering  a  complaint  under  Title  VIII, 
the  Assistant  Secretary  will  normally 
consider  the  use  of  these  and 
comparable  words,  phrases,  symbols, 
and  forms  to  indicate  a  possible 
violation  of  the  Title  and  to  establish  a 
need  for  seeking  resolution  of  the 
complaint,  if  it  is  apparent  from  the 
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context  of  the  usage  that  discrimination 
within  the  meaning  of  the  Title  is  likely 
to  result. 

(a) .  Words  descriptive  of  dwelling, 
landlord,  and  tenant.  White  private 
home,  Colored  home,  Jewish  home. 
Female  residence,  Male  residence, 
Hispanic  residence. 

(b) .  Words  indicative  of  race,  color, 
religion,  sex  or  national  origin. — (1). 

Race — Negro,  Black,  Caucasian, 

Oriental,  American  Indian. 

(2) .  Color— MVhite,  Black,  Colored. 

(3) .  Religion — ^Protestant,  Christian, 
Catholic,  Jew,  Hebrew. 

(4) .  National  Origin — ^Mexican 
American,  Puerto  Rican,  Philippine, 
Polish,  Hungarian,  Irish,  Italian, 

Chicano,  African,  Hispanic,  Chinese, 
Indian,  Latino. 

(5) .  Sex — the  exclusive  use  of  words 
in  advertisements  including  those 
involving  the  rental  of  separate  units  in 
a  single  or  multi-family  dwelling  tending 
to  imply  that  the  housing  being 
advertised  is  available  to  persons  of 
only  one  sex  and  not  the  other,  except 
where  the  sharing  of  living  areas  is 
involved. 

(6) .  Catch  words.  Words  such  as 
restricted,  ghetto,  and  disadvantaged 
should  be  avoided.  Also,  words  such  as 
private,  integrated,  traditional,  and 
phrases  such  as  “broad  approval”  or 
“membership  approval”  if  used  in  a 
discriminatory  context  should  be 
avoided. 

(c) .  Symbols  or  logotypes.  Symbols  or 
logotypes  which  imply  or  suggest  race, 
color,  religion,  sex,  or  national  origin. 

(d) .  Colloquialisms.  Locally  accepted 
words  or  phrases  which  imply  or  suggest 
race,  color,  religion,  sex,  or  national 
origin. 

(e) .  Directions  to  real  estate  for  sale 
or  for  rent  (use  of  maps  or  written 
instructions).  Directions  can  imply  a 
discriminatory  preference,  limitation,  or 
exclusion.  For  example,  references  to 
real  estate  location  can  be  made  in 
terms  of  racial  or  national  origin 
signiBcant  landmarks  such  as  an 
existing  black  development  (signal  to 
blacks]  or  an  existing  development 
known  for  its  inclusion  of  minorities 
(signal  to  whites)  and  should  not  be 
used.  Specific  directions  given  from  or  to 
a  racial  or  national  origin  significant 
area  may  indicate  a  preference  and 
should  not  be  used.  References  to  a 
synagogue,  congregation  or  parish  may 
also  indicate  a  religious  preference  and 
should  not  be  used 

(f) .  Area  (location)  description.  Names 
of  facilities  which  cater  to  a  particular 
racial,  national  origin  or  religious  group 
such  as  country  club  or  private  school 
designations,  or  which  are  used 


exclusively  by  one  sex,  should  not  be 
used  to  describe  an  area. 

S  109.25  Selective  uee  of  advertieing 
media  or  content 

The  selective  use  of  advertising  media 
or  content  when  particular  combinations 
thereof  are  used  exclusively  with 
respect  to  various  housing  developments 
or  sites  can  lead  to  discriminatory 
results  and  may  indicate  a  violation  of 
Title  VIII.  The  use  of  English  language 
media  alone  in  an  area  where  there  are 
also  available  non-English  language 
media  catering  to  non-English  speaking 
people,  or  the  selective  use  of  human 
models  in  advertisements,  may  have 
discriminatory  impact.  The  following  are 
examples  of  the  selective  use  of 
advertising: 

(a) .  Selective  geographic 
advertisements.  Such  selective  use  may 
involve  the  strategic  placement  of 
billboards,  brochure  advertisements 
distributed  within  a  limited  geographic 
area  by  hand  or  in  the  mail,  or 
advertising  in  particular  geographic 
coverage  editions  of  major  metropolitan 
newspapers  or  in  newspapers  of  limited 
circulation  which  are  mainly  advertising 
vehicles  for  reaching  a  particular 
segment  of  the  community,  or  in 
displays  or  announcements  only  in 
selected  sales  offices. 

(b) .  Selective  use  of  equal  opportunity 
slogan  or  logo.  When  placing 
advertisements  such  selective  use  may 
involve  placing  the  equal  opportunity 
slogan  or  logo  in  advertising  reaching 
some  geographic  areas,  but  not  others, 
or  with  respect  to  some  properties  but 
not  others. 

(c) .  Selective  use  of  human  models 
when  conducting  an  advertising 
campaign.  Some  selective  advertising 
may  also  involve  the  use  of  human 
mdels  primarily  in  media  that  cater  to 
one  racial  or  national  origin  segment  of 
the  population  that  is  not  balanced  by  a 
complementary  advertising  campaign 
that  is  directed  at  other  groups,  or  the 
use  by  a  developer  of  racially  mixed 
models  to  advertise  one  of  the 
developments  and  not  others.  Similar 
care  must  be  exercised  in  advertising  in 
publications  or  other  media  directed  at 
one  particular  sex.  Such  selective 
advertising  may  involve  the  use  of 
human  models  of  members  of  only  one 
sex  in  displays,  photographs  or 
drawings  to  indicate  preference  for  one 
sex  or  the  other. 

§  109.30  Fair  Housing  Policy  and 
Practices. 

The  following  practices  should  be 
used  to  indicare  Fair  Housing  policies 
and  practices  in  real  estate  advertising: 


(a) .  Use  of  Fair  Housing  logotype, 
statement,  or  slogan.  All  advertising  of 
residential  real  estate  for  sale,  rent,  or 
financing  should  contain  an  equal 
housing  opportimity  logotype,  statement, 
or  slogan  as  a  means  of  educating  the 
homeseeking  public  that  the  property  is 
available  to  all  persons  regardless  of 
race,  color,  religion,  sex,  or  national 
origin.  Table  I  (see  appendix)  indicates 
suggested  sizes  for  the  use  of  the 
logotype.  In  all  space  advertising  which 
is  less  than  .4  column  inches  of  a  page  in 
size  the  equal  housing  opportunity 
slogan  should  be  used.  The 
advertisement  may  be  grouped  with 
other  advertisements  under  a  caption 
which  states  that  the  housing  is 
available  to  all  without  regard  to  race, 
color,  religion,  sex,  or  national  origin. 
Alternatively,  3-5  percent  of  the 
advertisement  copy  may  be  devoted  to  a 
statement  of  the  equal  housing 
opportunity  policy  of  the  owner  or 
agent.  Table  II  (see  appendix]  contains 
copies  of  the  suggested  Equal  Housing 
Opportunity  logotype,  statement  and 
slogan. 

(b) .  Use  of  human  models.  Human 
models  in  photographs,  drawings,  or 
other  graphic  techniques  may  not  be 
used  to  indivate  exclusiveness  on  the 
basis  of  race,  color,  religion,  sex,  or 
national  origin.  If  models  are  used  in 
display  advertising  campaigns,  the 
models  should  be  clearly  definable  as 
reasonably  representing  majority  and 
minority  groups  in  the  metropolitan  area 
and  both  sexes.  Models,  if  used,  should 
indicate  to  the  general  public  that  the 
housing  is  open  to  all  without  regard  to 
race,  color,  religion,  sex,  or  national 
origin,  and  is  not  for  the  exclusive  use  of 
one  such  group. 

(c) .  Notification  of  Fair  Housing 
Policy — (1).  Employees.  All  publishers 
of  advertisements,  advertising  agencies, 
and  Rrms  engaged  in  the  sale  or  rental 
or  financing  of  real  estate  should 
provide  a  printed  copy  of  their 
nondiscriminatory  policy  to  each 
employee  and  officer. 

(2) .  Clients.  All  publishers  of 
advertisements  and  advertising  agencies 
should  post  a  copy  of  their 
nondiscrimination  policy  in  a 
conspicuous  place  wherever  persons 
come  to  place  advertising  and  should 
have  copies  available  for  all  Arms  and 
persons  using  their  advertising  services. 

(3) .  Publishers  notice.  All  publishers 
should  publish  at  the  beginning  of  the 
real  estate  advertising  section  a  notice 
such  as  that  appearing  in  Table  III  (see 
appendix). 
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Issued  at  Washington,  D.C.,  July  30, 1979. 
Sterling  Tucker, 

Assistant  Secretary  for  Fair  Housing  and 
Equal  Opportunity. 

The  following  three  tables  may  serve 
as  a  guide  for  the  use  of  the  Equal 
Housing  Opportunity  logotype, 
statement,  slogan,  and  publisher's  notice 
for  display  advertising: 

Table  I 

A  simple  formula  can  guide  the  real 
estate  advertiser  in  using  the  Equal 
Housing  Opportunity  logotype, 
statement,  or  slogan.  If  other  logotypes 
are  used  in  the  advertisement,  then  the 
Equal  Housing  Opportunity  logo  should 
be  of  a  size  equal  to  the  largest  of  the 
other  logotypes;  if  no  other  logotypes  are 
used,  then  the  following  guidelines  can 
be  used.  In  all  instances,  the  type  should 
be  bold  display  face  and  no  smaller  than 
8  points. 


'  Size  of 

Approximate  size  of  advertisemertt  logotype 

in  inches 


Vi  page  Of  larger .  2x2 

Vi  page  up  to  Vi  page .  1x2 

4  column  inches  to  Vi  page .  VixVi 

Less  than  4  column  inches . 


'  Do  not  use. 

Table  II. — Illustrations  of  Logotype, 
Statement,  and  Slogan 

E(]ual  Housing  Opportunity  Logotype: 


EQUAL  HOUSING 

OPPORTUNITY 


Equal  Housing  Opportunity 
Statement:  We  are  pledged  to  the  letter 
and  spirit  of  U.S.  policy  for  the 
achievement  of  equal  housing 
opportunity  throughout  the  Nation.  We 
encourage  and  support  an  affirmative 
advertising  and  marketing  program  in 
which  there  are  no  barriers  to  obtaining 
housing  because  of  race,  color,  religion, 
sex,  or  national  origin. 

Equal  Housing  Opportunity  Slogan: 
"Equal  Housing  Opportunity." 


Table  III. — Illustration  of  Publisher’s 
Notice 

Publisher’s  notice:  All  real  estate 
advertised  in  this  newspaper  is  subject 
to  the  Federal  Fair  Housing  Act  of  1968 
which  makes  it  illegal  to  advertise  "any 
preference,  limitation,  or  discrimination 
based  on  race,  color,  religion,  sex,  or 
national  origin,  or  intention  to  make  any 
such  preference,  limitation,  or 
discrimination. 

This  newspaper  will  not  knowingly 
accept  any  advertising  for  real  estate 
which  is  in  violation  of  the  law.  Our 
readers  are  hereby  informed  that  all 
dwellings  advertised  in  this  newspaper 
are  available  on  an  equal  opportunity 
basis.” 

(FR  Doc.  79-29851  Filed  9-25-79;  8.45  am] 
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